
NEW BRAND & CAMPAIGN



RESEARCH
HOW WE GOT HERE



DISCOVERY SOURCES
ǐ DTCA Strategic Plan

ǐ Destination Analysts Website Usability Study

ǐ Destination Analysts Brand Position Study

ǐ Omnitrack IME Report

ǐ TN Stakeholder Brand Survey

ǐ Competitor Analysis of 
Western/Intermountain States: OR, CA, UT, 
ID, WY, CO, AZ, NM, MT, SD +TX, FL

ǐ BVK, Green Rubino & TN Brand Audit

ǐ MRI-Simmons Target Audience Research 

ǐ Resonate Audience Profile Data

ǐ TN Stakeholder Brand Workshop

ǐ Wiser Insights Quant Research Studies

ǐ Various academic Research Studies on cultural, 
market and industry trends

ǐ DƖŦĎũĮĎňĄĎ ģũōŇ ŬĎũƐĮňĤ ëŬ »ũëƐĎŁ rĎƐëĊëʀŬ ĊĮĤĮŲëŁ 
agency since 2018

ǐ First hand knowledge from living, working and 
recreating in Nevada ourselves



Public Lands
rĎƐëĊëʀŬ ŁëňĊ ĮŬ ŲĪĎ ŦĎōŦŁĎʀŬ ŁëňĊɡ Ųō ĎƖŦŁōũĎ ëňĊ 
discover.

The Desert
Nevada is one, and deserts are magical, surprising 
places.

Excitement > Rugged
People perceive Nevada as exciting first.

Doing
To truly do Nevada, you first have to be willing to 
do.

Las Vegas & Reno
Vegas and Reno dominates visitors minds, and 
ŲĪëŲʀŬ ōĿɠ

Outdoor Rec +
Nevada is appreciated for outdoor recreation, 
but it is loved because those activities play into 
a larger theme of varietyɷa key characteristic for 
the state. 

Awe & Adventure
rĎƐëĊëʀŬ ëŬŬĎŲŬ ëũĎ ĪĮĤĪŁƗ ŇōŲĮƐëŲĮňĤ ģōũ 
visitors who seek awe and reflection and a 
diversity of exciting adventures.

Contrasts & Transformations 
rĎƐëĊëʀŬ ŵňĄōŇŇōňɡ ĄōňŲũëŬŲĮňĤ ĄĪëũëĄŲĎũ 
spark elicits transformative travel experiences. 

BRAND INSIGHTS



Fghkpkvkqp"qh"ҵetqyfgf"ucpfdqzҶ

Rugged Exciting

Literally 
Anything Else

Outdoor 
Recreation

This position leverages the states owned 
sense of excitement incorporates the wide 
variety Nevada offers travelers, both in terms 
of diversity of experiences to be had and also 
the unexpected character which exists in the 
ĪĎëũŲ ōģ ŲĪĎ ŬŲëŲĎɠ ^ŲʀŬ wŵŲĊōōũ ²ĎĄʖɠ

NV

CO UT

AZ

OR

NM

WY
ID

MT

SD
TX

WA

CA

Outdoor Rec 
Position

NV

Consumer 
Perception

BRAND POSITIONING





WEBSITE & EMAIL TEMPLATE



SOCIAL PROFILES



PAID SOCIAL



STATIC ADS



ALLEGIANT STADIUM ASSETS



CONTENT PARTNERSHIPS



ADDITIONAL PAID EXECUTIONS



NEVADA DAY



NEVADA DAY



NYCMEDIA EVENT



PRODUCTION



THE PRODUCTION TEAM
The Travel Nevada team, Noble Studios and our selected production 
ŦëũŲňĎũ ɽkĮňĤ !ăĎ µŲĮĄĿŬɾ ăũōŵĤĪŲ ŲĪĎ ăũëňĊ ëňĊ ĄëŇŦëĮĤň ƐĮŬĮōň Ųō ŁĮģĎɠ 
They were selected after an extensive bidding process with in-state and 
out-of-state production companies.

King Abe Sticks was composed of: 

- Abe Froman Productions ɸLas Vegas, Nevada
- Three Sticks Productions ɸReno, Nevada
- Jamie Kingham Photography ɸReno, Nevada

They brought a proposal that would allow us to do a complete circle 
around the state over the course of a 9-day trip and capture stills and 
video for the new brand and Get a Little Out There campaign. 



WHERE AND WHAT WE FILMED
ǒ 2,300+ miles driven
ǒ 9 days
ǒ 12,000+ photos captured
ǒ 12 TB of footage captured
ǒ 24 locations (and even more setups), including: 

ƺ Fly fishing in Verdi
ƺ Strolling through Virginia City
ƺ Dining in Elko
ƺ Mountain biking in Ely
ƺ Sightseeing at Rhyolite
ƺ Rock climbing at Red Rock
ƺ Rockhounding in Goldfield
ƺ Ghost hunting in Tonopah

ǒ Focused on casting diverse ages, races and body types 
ǒ Chose activities reflective all types of adventure levels and interests





PHOTO & VIDEO




























